
Beside the fact that large media conglomerites owning more and
more radio/tv/newspapers is bad for democracy, the cost to small
business people like myself has and will continue to price me out
of the advertsing market. As an example, in 5 years the rates have
doubled for newpaper ads & radio spots, while the quality and
coverage has dropped considerably. When will the FCC step in and
help the small businessman? Stand up for democracy? Or is the FCC
bought and paid for by big corporations?


